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NOTES OF ^ADDRESS BY DAVID SCOTT, B.A.,_ASSOC. DIRECTOR, BSD OCTOBER, 1966
Social Work Public Relations - "Success or Failure"
If we honestly look at Social Work from the viewpoint of the mass of the community, 
we must admit it fails in its public relations.
Evidence for this opinion

It is necessary to explain what social worker is. Everyone knows 
what a doctor, teacher, engineer or lawyer is but hap a hazy view of a 
social worker.

- Name is misused - anyone engaged in any sort of welfare is a social 
worker.

- Where term is applied to a person helping others. Help is thought of 
as material qr advice given, not counselling.

- The official ignorance shown in initial provisions of the Marriage 
Guidance Act, Social Welfare Act, Psychological Practices Act. Social 
workers are not sought to comment on social issues either as individuals 
or as ah association.

Reasons
- Welfare is not taken seriously by the Government, the people or other 
professionals.

- Profession is not strong numerically. ,
- Mainly female.
- High turnover and mobility.
- No long tjrqdltions.
- Not produced community leaders (compared with business, education, law).
- Training is not regarded as fully professional (a Diploma not a degree) 

and there is a confusion with sociology,
- Few social workers do post graduate work or research that is of public 
interest.

- Most only serve the poorer, handicapped sections of the community.
- People do not pay for the service and therefore it is not as valued.
- Social Workers do not need special equipment, large buildings or other 

status symbols to practice their profession.
- It is difficult to assess the results of social work.

How to make friends and influence people.
1. Educate people and professions to a better knowledge of social work.
2. Play a more active role in influencing social policy and.attitudes, not as a 

means to one but for its own value.

Connection with other groups and 'professions.
- Joint meetings or workshops with other professionals on appropriate 

subjects; examples already exist in th^ medical^ clerical field, legal 
medical field, and some clergy and social workers.

- Extend interest and invitation list of social work conferences.
- Brighten the Journal and widen distribution (Australian Medical Journal 

is quoted in the daily press).
- Produce a quarterly or bi-monthly with comments on local problems.
- Encourage association with other organisations.
- Have more working sessions with communications people.

Social Action
- If this is more effective, social work will be better known. Social 

action is a major responsibility of the profession. The assumption 
is made that two purposes of social action are accepted
a. Helping to identify needs and
b. Having done so, to gain acceptance and social action fdr remedj.es.

Social Workers have special qualifications for social action
- Concern for people.
- Specialized knowledge of many social needs.
- Ability to assess depth and nature of problems.
- Unique responsibility to know and represent inarticulate minority groups.
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Difficulties in pursuing a course of social action
1. It contains elements of compulsion which contradict the nature and. training of 

a social worker. Legislation;* is likely to be against the interest of some 
groups, conflict is not unhealthy. Clash of ideas must take place.

2. Complexity of modern issues. It was easier in the old days, today stresses 
are not as easy to identify or explain.

^  3. Complexity of the power structure - who jbo try and influence. This requires
knowledge of politics and the forces that influence policy. '

4. Reluctance to act because of inability to predict the consequences —  one 
reform can lead to another problem.

5o Self consciousness, fear of being labelled "a crank" -- an unprofessional image.
A thankless role.

6. Uncertainty as to how the public reacts to this role for a social worker and a 
social agency.

7. Uncertainty about techniques.
Methods

- Individual (Florence Nightingale)
- Organisational (BSL, OPWC)
- Groups (MMBW)
- Professional body

Principles
1. An agency should only act in areas appropriate to its function.
2. An agency should only act within the limits of agreement of its members.
3. An agency should not engage in partisan politics.

Elements of social act;'_an
1. Research and fact finding. Kinds —  a strongly argued case or an objective study.
2. Planning a solution and remedies —  realistic about politics and resources.
3. Assessing attitudes of other groups for or against a project.
4. Presentation

- Who are you trying to reach?
- Public relations
- Timing
- The techniques of using mass media 

5o Acceptance and enforcement.
6. Perseverance towards implementation once legal change has been achieved.
Machinery for professional Association 

An active committee.
A spokesman free to speak up even if everyone does nbt agree.
Readily accessible, becomes known by the press.
- Makes views ppblic^
- Watch for opportunities to hang comment on.
- Take a chance —
- Be simple, not make too many qualifications.
- Concentrate on ope theme or argument.
- Make use of deputations.
- Ask others to join in.
- Do not feel obliged to be experts on everything.
- Use opposition.


